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Abstract: The purpose of this paperts show how Social Media can be used to support an
effective disaster responsihe research comgsimarily from news articles, academic articles
andFederal Emergency Management Agerieig1A) reports.Contained in this paper are
examples of how Social Mi& has been used in past disasters as well as the potential uses of
Social Media in managing future disastdrse strengths of Social Mediaclude allowing for
instant communication, the ability to reach a broad audjemzkdirect communication betese
disaster management organizations and those affected by the didasserstrengthare
compared to the its limitations, such as certain demographics not using Social Mesjiegtthe
with which rumors can spreaand the unrealistic expectations pleomay have of Social Media
during disastersThe conclusion of this paper is that Social Mediavisrallan invaluable tool in
disaster management.

APort Recovery in t he ,08fCommandartLihda 8SturgislWW8QG] cane Sandy
Dr. Tiffany C.Smytheand Captain Andrew E. Tucci, USCG (August 2014)



Introduction: The WebsteMe r r i am Di cti onar y famsfoielearsnicSoci al

communication (as Web sites for social networking and microblogtiingiigh which users

create online communities to share information, ideas, personal messages, and other content (as
v i d e oxial M&dia hasnhcreasingly been used asoal in disastermanagemeniVebsites

such as Facebook and Twitrabledisastemanagement organizations to communicate

quickly and diretly with the public. Reatime reports on disasters, information on what to do

prior to a disasteand information on recery efforts can easily be disseminatedhe public

through Social MediaWhen taditional forms of media such as radio or televisiom

supplementetdy Social Mediaemergency managers are ablegach a larger audience and to
provide upto-date information whea disasteoccuss.

This paper is divided into five parts: (@pcial Media as a tool in disaster management; (2) How

Social Media can be used in disasters; (3) Limitations and weaknesses of Social Mé&thse (4)
studies of Social Mediase during tsastes, and (5) Conclusion.

1. Social Media as a Tool in Disaster Management

Overview: Social Media websites amllphoneapplications allow users to instantly post

information on the internet which c#imenbe seen by a wide range of the population. Websites
such as Facebook and Twitter create the opportunity for people from around the world to connect
with eachother. Two fiends from across the glolbbanreconnect over Skyp®&reaking news in
America can beeeninstantlyby someone idapan on Twitter. Social Media allows average

people 6 connect to the global netwoekenwhen resources such lasndlines and cellphones

are not working.

Examples of Social Media and Related Technologies
Social Media

Facebook, Twitter, and YouTube are generally considered to be Social Media because they are
online communities that allow people to share ideas and information. Through these websites
people can connect with each other over the internet.

Facebook: Approximately 1.4 billion people use Facebook worldwi@rrently it is the most
popular Social Media website in the United Stat®s Facebookpeople are able to connect
with other people, organizatiorend groups that share a common interest. Fa&editers

IStatistic Brain *“Soluly%2014Net wor ki ng Statistics”
2Statistagr aph “ Most popular soci al medi a websites in the
June 2014

ur



disaster management organizatiosisch as FEMA which has three Facebook pages ability
to keep the public informed of emergency situations before, dunmbafter they occur.

Twitter: Twitter allows people to tweet short messages wbahbe seen by people who are

following their accounts. Users on twitter are restricted to using 140 characters or less in these
tweets. A hashtag (#XXX) can be added to the tweet to make it easier to find in a search. For
example, someone will be ablefiod a tweet on Hurricane Sandy much more easily if the

hashtag #HurricaneSandy is added to it. Twitter has become an efficient and popular way to
report on disasters because of its popularity and ease of use. Currently FEMA has 34 accounts on
Twitter, which allows the agency to keep the public informednduan emergendy

YouTube: YouTube is a video sharing website. It allows people to upload their own videos and

also view videos that other people have uploaded. In disaster management YouTube can provid

the public with information on what to do prior to a disaster. This can include something as
simple as a video on how to pack a “go bag” o
disaster.

Related Technologies

These technologies are not tisecial Media but they are mentioned because of the importance
they have in disaster management and because they allow large numbers of people to
communicate and connect with each other over the internet.

Google Person Finder: Google Person Finder was cregin the aftermath @ghe January 2010
earthquake which devastated Hailthis program was created specificalty the purpos of
reuniting people who havgeen separated during any disasBoogle Person Finder allows
users to post theown names and the ames of loved ones to a database. Anyone who is
searching for a missing person ¢hanlook up their nameon thisdatabase in order tond
thenr.

Skype: Skype is a freenline phone service that allows people to communidatezebcam

During an emergencsituation &ype may be preferred over cellphones or lisved because

these traditional methods of communication can become tied up when call volume increases
drastically.

Line: Line was developed in Japan following the devastalmigoku Earthquake in 201This
application allows its usstto call or text each othewer the internét This makes Line a
cheaper and more reliableahative to cellphones and ldimes. Just like Skype, Line can be

SNational Defense Magazine article “Social Media Changi
Thomas, September 2013
4NationalDefes e Magazine article “Soci al Medi a Changing the V

Thomas, September 2013
5 Google Person Finder website
SReuters article “Born from Japan disasters, Line app s
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used during a disastertiaditional forms of communicatiosuch as cellphones or landlirfed.
As of 2013 Line had.1 million members in Japan with an additional 96 million members in the
Asia Pacific region, the Middle East, Afa, South Americaand Europé

2. How Social Media Can Be Used in Disasters

American search &escue teams in Japan after the 2011 tsunami, Photo by Vernon Meekins, U.S. Marine Corps

Before the disaster: Prior to a disastesccurring it is important to bespreparedas possible
Social Media gives disaster management organizations a means with which to communicate with
the public in order tgive them glan for what to do if an emergency develops.

Ways in which Social Medihasbeenusedbefore a disaster include:

1 Informsthe public on how tbeprepared if a disaster occurs

1 Shows the public where to look for information on a disaster if @re Yo occur

1 Gives the public confidence thiie disaster management organization is capable of
conducting emerge&y response when the time comes

1 Keeps the public informed on the location and movement of storimher potential
hazard.

During the disaster: While a disaster is occurring it is impantfor government authorities and
disaster response organizatidodeable tocommunicag with the public. Social Media gives
disaster management organizatiansayto get vital information out to the public in a quick and
efficient manner.

"Covario article “Introducing LINE, an Emerging Soci al
2013



Ways in which Social Media has been udeading a disaster include:

Providesinformation onevacuations in specific regions

Keeps the public aware afegions that they should avoid

Discredts rumors about the disaster before ticapspread

Providesthe public with information on road closures

Informs those #&fected by the disaster about thetionsthatarebeingtakento assist
them

= =4 -4 A A

After the disaster: Once theacute phase of thdisaster has ended the long process of
normalization beginsThroughSocial Mediadisaster management organizations are able to
provide informatim on recovery efforts to survivors

Ways in which Social Media has been ua#dr a disaster include:

Reuniesfamilies and loved ones whavebeen separated from each other

Informs the public on recovergfforts

Assuesthe survivorsof thedisaster that they will be supported

Providesinformation and links to chagbleorganizationghat ae seeking to assist the
survivorsof the disaster

= =4 -4 A

3. Limitations and Weaknesses of Social Media

Overview: Along with the benefits of using Social Media in emergency situatiars tire also
somelimitationsand weaknesses this technology. However, these should dissuade a
disaster management organization from using Social Med@use¢he benefit@appear to
significantlyoutweigh the drawbackst should be rememberdldat traditional forms of media
such as television arddioshould beused in conjunction with Social Media inder to make up
for any limitationsor weaknessethat Social Media may have.

Examples of Limitations and Weaknesses

1 Nonruse of Social MediaOlder generations may not be as familiar with Social Media as
younge generations. They may feel uncomfortable using these new technologies and
prefer using traditional forms of medfor this reasort is important for disaster
manag@ment organizations to ubethtraditional media and Social Medmaorderto
reach thislder demographic.

1 Non-use of hternet Not all people uséhe internet. In facccording to FEMA course

IS-00042“ Soci al Medi a i n E &P8orofgadutisa the UMited Stages me n t



do notuseandbr do nothave access to the interhidvhether because wherethey live
or becausef other circumstancesithout access to the internet these people will not
have access to Social Medidis is another reason why disaster management
organizations need to supplement Social Media withtiomel media.

Rumors False information and
rumors can spread quickly over
Social Media. Tis can lead to
confusion during aemergency
situation. It is important for
disaster management
organizations to counter any
rumorsor false information

with the correct information.
FEMA is currently developing a
webpage that counters false
rumors. By monitoring the
information on different Social

Mediawebsites and applications

Cash Cards / Food Stamps

¥ There are message boards and fraffic on social media sites related
to FEMA and/or the American Red Cross distributing cash cards to
individuals affected by Hurricane Sandy. This is FALSE.
(Movember &)

If you are a survivor in a declared county and have losses

other than food, including damage to your home, personal

property, or vehicle, please apply for assistance online
(www_disasterassistance.gov), on a mobile device, or over the
phone 1-800-621-FEMA (3362).

If you are seeking additional information about Red Cross
assistance, call 1-800-RED-CROSS or visit www. redcross.org.

FEMA Rumor ControlCar ol yn Demi ng, FE
mergency Management and Di s

FEMA will be able to quickly stop the spread of rumors and dispel any false information

following a disaster

UnrealisticExpectations According to a University of San Fraaco surveyone out of
three Americans expehelp from a disaster management organization within an hour of
their postinginformationon Social Medigand80% of Americans expect disaster

management organizations to be actively monitoring Social Me&iat when a disaster
occurs a disaster management organization will tavends full and may have a hard
time responding teveryi ndi vi dual

over Soci al

direct response in a timely manner tte¥shemay becomegitated and feel as if the

di saster

management

to issues that the najty of people are having during tesaster

Literacy Required A person needs to be literate in order to use noostd of Social

Media. While a greanajority of Americanand Japanesae literate this is not the case

in some countries. Countries withw-literacypopulations are less likely to use Social
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Media. Therefore, Social Media will not bewwseful during a disaster in counsiehere
t he popul éterateon i sn’t as

1 Poverty Aeas Regions of the world that have high levels of poverty will not have as
much access to the internet as the more affluent regions of the world. These regions

typically don’t have the infrastructure ne
have the infrastructure then it may not be very stable and could easily be dalmaggd
a disastéer.

1 Electricity Required During a natural disaster such as a hanmeor an earthquake
electricpowemay fail . 1 f people don’t have acces
able to keep a charge on their electronic devices such as cellphones and laptops. Without
a charge on these devices people will not be able to access the internet or Social Media.

1 Unrealized PotentialSomegovernmentsl o nyéts$ee the potential that Social Media
has indisaster managemery not utilizing Social Media to its full potential these
organizations are limiting the tools that they have in managing disastersapaese
government did not make maximuase of Social Media in its response to the 2011
Tohoku disaster. Since that time the Japanese government hasdegusider
standardizin@ witter for use in emergency communicatiéhs

4. Case Studies of Social Media Use During Disasters

Overview: Social Mediahas the potential to be a kol in disaster managemekivhen

utilized effectivelyit can help to disseminate critical information e fpublic which can save
lives. In this section real examples of h&ecial Media has been used by disaster management
organizationgnd by thesurvivorsof the disastewill be discussed.

Tohoku Earthquake and Tsunami

The Tohoku Earthquake struck off of the east coast of Japan on March 11, 2011. This ferocious
earthquake was recorded as a magnitude 9.0 by the United States Geological Surve}*(USGS)
created a tsunami whiakould swee@way entire towns leaving little behind. In the wake of this
terrible earthquake and tsunamajorareas okastern Japanereutterly devastated.

2BMC Medical I nformatics and Decision Making article “\
Disaster Management2 e s sons f r om TFNin Huang, EdvebdyCha@ and Adgm Hyder, October 6,

2010

Bsan Jose Mercury News article “When disaster struck J:
John Boudreau, October 28, 2012

14 USGS report on the Tohoku Earthquake, March 14, 2011



Infrastructure was ruined in the affected areas. Homes were destroyed, families were separated
and over 15,000 people diadcording to the National Geophysical Data Cénter

Aerial photo of March 11 tsunami hitting the Sendai Plain in northern Ja@atifornia Dept. of Conservation

S NationalGeophysi cal Data Center report “March 11, 2011 Jap
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In theensuing confusion of this disasteommunicatiorvia cellphones broke dowhany of
those affected by this disaster looked to Social Mad@nnect witHoved ones antb get
critical information from the authorities on wherddok for rescueand recoverfforts.In this
way Social Mediavas used aa tool during a major disaster.

Ways in which Social Media was used duregd aftethe Tohoku Earthquake and Tsunami
include:

1 Social Medidbecame a vital form of communication during rescue efforts. When
cellphaes and land lines were failingpcial Media websites and applicationslsas
Twitter and FacebooWwerestill up and running.

1 The hashtagj_j_helpme was used on TwittExlowing the earthquake ad tsunami as a
way for emergency personrtelrapidly identify peoplewho were in need ofescie'®.
Thefirst letter jstand for Japan anthe second one is fdishin which translates to
“earthquaké&in Japanese.

1 Google tweetea link on Twiter to its Google Person Findeot which allows people to
search for missing family members and loved ones. This tweet was retweetéj000
timesin the wake of the Tohoku disaster

1 After the earthquakessunamipeople crowded into the Apple store in Tokyo. The free
WiFi that was offered in the store allowed people to view critical information on the
disaster over USTREAM, a videtreaming application, and tomtact loved ones on
Twitter, Facebookrad other Social Media websités

1 InJune2011,NHN Japan created Lines @ response to tliailure of cellphones and
landlines durindhe disasté?. Line allows users to communicate wigach other over the
internet which is vital during a disaster as other forms of communication seem to fail
more often.

1 The Mayor of MinamiSouma Sakurai Katsunobu, posted a video on YouTube following
the Tohokuwdisasteiin which hetried to create awareness of thiee situation in his
towr??. In this weltknown videothe mayoipleaded for help from the Japanese
governmentn the form of supplies such as food and fuel. This vdlesv international

¢« TEDx T-Q&meoKondeTwi tter in Tohoku” on YouTube by James Ko
YHuf f i ngt on GdoglesLaunches tlapan Eathgliake Person Finderdfd p Fi nd Mi ssing Peop
Catharine Smith, March 11, 2011

B« Apple’s Role in Japan during the Tohoku Earthquake” I
PReuters article “Born from Japan disasters, Ol2ne app
2TheAsiaPaci fic Journal: Japan Focus “Soci al Medi a, I nf orr
by David H. Slater, Nishimura Keiko, and Love Kindstrand, June 11, 2012



attentond t he t o wnHasbegnviewgdatmost Falhadmillion times on
YouTube since it was postéd

1 The Office of theAssistant Secretary for Preparedness and Respa8stR)of the U.S.
Departmenbf Health and HumaBervicesused Social Media to inform Americans on
how the Tohoku Earthquake could impact thérfihis helped to build up American
awareness on what whappening in Japan after the Tohoku Earthquake.

1 After the Tohokulisasteithe
U.S. Ambassadoto Japan, John
Roos, used Twitter to
communicate with Americans
whowere in Japan at the time of
theevent He was quoted as

saying “it was
effective” in r
during the disastét.

1 After the Tohokulisastethe
potential that Social Media has i
emergencynanagement became s
more apparent to the Japanese Devastatiorin Tohoku three monthafter the March2011 tsunami,
government. They are currently Photo by Leo BosnefiGR
considering how taiseSocial
Media in order to better respond to disagters

The failure of cellular phones atahdlinesduring the Tohokuwlisastefforced people to use

Social Media in order to communicaléhrough Social Media people were able to view and
share information quicklyThis increased speed in communication helped emergency personnel
in their rescue and recoveefforts. This was critical during theesponse to th&ohoku

Earthquake and subsequent tsunami.

21“350S from Mayor of Minami Soma City, next to the crippled Fbkisma nucl ear power pl ant,
YouTube by Katsunobu Sakurai, March 26, 2011

2“Best Practices: The Use of Social Media Throughout Ei
28", 2011

2San Jose Mercury News apdrn,cl®@odgNhe nandd sTawittetrersthraicagme :
John Boudreau, October 28, 2012

San Jose Mercury News article “When disaster struck J:
John Boudreau, October 28, 2012
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Hurricane Sandy

Hurricane Samrdm, S a&nmdaphéSalae enouwgdtruck the Caribbean and the
east coast of the United States in Octdi2. The strong winds and rain of this hurricane
devastated populated areas and led to severe flooding. Power lines and other utilitbesiiyere
damagedeading to a loss of electric power toasic serndessuch as heating, lighting and
refrigeration (Even the pumps in gas stations will not work without electric pywasst of the
devastatinglamage seen in the United States toalc@lin New York and New Jersey.

Hurricane Sandyesulted irthe deaths of 117 peoplejirstthe United States alofielt caused
approximately $65 billiorin US damagemakingit the second most costhurricaneto hit the
United Statessurpassed only by Hurricane Katriime200%°. This makedHurricane Sandy one
of the worst storms to hit the Caribbeamd United States in the modern era.

FEMA image of the damage in Breezy Point, NY following Hurricane Sandy. Photo by Ryan Courtade, Novezii@r 13,

Bl 00 mb e r grovming Jauséde®OnE®hD r d of Deaths From Hurricane Sandy
2013
®USA Today article “Hurricane Sandy, drought cost U.S.
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New Jersey coast after Hurricane Sandy, photo by Mark Olsen, U.S. Air Force

Ways in which Social Media was used during and afterricane Sandy include:

1 Prior to the storm hitting the east coast of the United States AccuWeathen Wastter
andFacebook providing inforation on the storm. They woutdeeton Twitterand post
on their Facebook page information about the current location of the hurricane and where
it was expected to make landfall

1 Some peoplevhowere in need of assistandering Hurricane Sandy found that there
was no response from 911 when they called. In some, &Ehspeators were too
overwhelmed andould notrespondtoeverycall hi s i s because 911 i s
disasters wére the operatormay be faced witla huge numbeof calls®. Instead, pople
were able tcommunicatevith emergency personnel over Twitter to inform them of their
circumstances.

2"AccuWeathear t i cl e “Sandy Proves Soci al Medi a Can be Power f
August 13, 2013
2BMC Medical I nformatics and Decision Making article *“\

Disaster Management?2essons from Taiwdn b y -Kih lduang, Edward Chan and Adam Hyder, October 6,

2010
®Yahoo News arti chlweo nfaMe eTtwi RONY' sr eosnppeonse team gui ding N

Chris Moody, October 30, 2012
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9 Prior to thehurricane FEMA
recommended that people in th & FEMA

affected areas usgocial Media FEMA

or send textinstead ofnaking Phone lines may be congested during/after
calls ontheir cellphone or #Sandy. Let loved ones know you're OK by
home phoneto communicate sending a text or updating your social

with loved one¥. In fact,a networks.

StUdy conducted bme 4~ Reply T Delete Wy Favorite

University of San Francisco
says thabver 70% of people 1.088 57 BO0080/1CE
who are involved in a disaster
situation use Social Media to
communicate withoved “Social Media Emergency Manac

onesl FEMA acknowledged Carolyn Deming FEMA (April 8, 2014)

that during disasters like Hurricane Sandy phone lines and cellphone towers can be tied
up making it hard to communicate.

1 In the aftermath of the hurricateerge numbers gbeoplelackedmany basic
commodities. Chamtbleorganizations such as the American Red Cwasm® postingpn
their Facebook pagéehat they were accepting donations téptessist the victims of
Hurricane Sandy.

In SummarySocial Media wasisal extensively during Hurricane Sandy. Prior tohbeicane
making landfall the public was kept updatacer Twitter and Faceboaln what regions would

be affeced and how sevetbe storm would heDuring and immediately after the storm
emergency responders communicated over Social Media with victims when 911 became too
overwhelmed to take every callfter thehurricane passed people were kept updated about relief
efforts andabout where they coulthake donations. This wadl done over Social Media.

Typhoon Morakot

Typhoon Morakopassedhrough the AsidPacific regionn August 2009The typhoon caused
damage in Japan, China and The Philippines but the most severe damage was seen in Taiwan.
Someof the southern areas daiwan receive@n accumulated866 mm(112 inchespf

¥Verizon News Center artaorclkel“pTuDunriinngg taon dS oAcfitad r Meudrirai cf
Malina, November 1, 2012

SNational Defense Magazine article “Soci al Medi a Changi
Thomas, September 2013
2Verizon News Center article “Turning to Social Medi a f

Malina, November 1, 2012
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rainfall®® and experienced winds @85 km per hourd0 milesper hou}®. In the aftermath of
Typhoon Morakot Taiwan would experience significant flooding which would displace 24,950
people. In the end over 600 Taiwanese would die as a result of Typhoon Morakot
=N =

P o?

_China™~

Pacific Ocean

South China Sea A
250 km__ o\

NASA image tracing the path of Typhoon Morakot bgelédlen. Acquired August® 2009

Ways in which Social Media was used during and aftgthoon Morakot include:

91 During Typhoon MorakotThe Association of Digital Culture Taiwan established an
unofficial Morakot Online Disaster Report Center. Thiegnasked people in the areas
affected by the typhoon to monitor Twitter and other Sddidlia sites ang@ost
information on damage and people in need of assistance to the Online Disaster Report
Center. The day after this report center was establiskesitntegrated into the
Tai wanese government's &fficial communi

cat

1 People in Tainan County found that after the typhoon struck traditional emergency
reporting systems became overloaded. Instead of using these reporting systems the people
pog ed directly on t hepopularSogidl Media sitenisedsnar ' s Pl u
Taiwan. By doing this they were able to get the assistance that they fleeded

B¥BMC Medical I nformatics and Decision Making article “\
Disaster Manageent?-L e s sons f r om TFMinHuang Edwary ChéntaedrAdam Hyder, October 6,

2010

34 NASA Visible Earth article on Typhoon Morakot, August 7, 2009

BMC Medi cal
Disaster Management?2 e s
2010

¥BMC Medi cal

Disaster Management2essm s

2010

’BMC Medi cal
Disaster Management?2 e s
2010
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9 PPT, a popular online bulletin board system in Taiwan, washistite people of Taiwan
to postrequests fovolunteers andonationsafter Typhoon MorakotSocial Media was
oftenusedin this way by norgovernment organizationecause the Taiwanese
governmentvas notusing Social Media to its fulpotertial during this disastét.

During TyphoonMorakot, the Taiwanese governmelid not utilizeSocial Media as eéictively

as it could have. Thiwaspartly because of a lack of preparedness as well as a lack of internet
access irsome parts afhe country. The governmehta d n’ t vy estandalided pethedl a
of using Social Mediarlhis caused the Taiwanese people to look to the websites-of non
government organizations for information on the disaster.

5. Conclusion

Whenutilized effectivelySocial Media provides benefits that are nonseken only using

traditional media. It is invaluable when used in a disaster situation. Social Media has the added
value of being able to reach a larger audience and being able to communicate directly with the
public.

The followingchart displag thestrengths andlimitations of Social Media when used in
disastemanagement. It is important to stress that even with its limig&acial Media is still
an important tool in disaster management.

Strengths of Social Media Limitations of Social Media

Reliable Form of Communication Rumors Spread Quickly
Reaches a Broad Audience Unrecognized Potential
Allows for Direct Communication Non-use of Internet/Social Media
Allows the Public to Participate Electricity Required
Can Cross Organizational Lines Unrealistic Expectations
Delivered Instantaneously Requires Literacy

¥Flip the Media article “Social media hel pchiechckChempani ze r ¢
August 19, 2009
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Strengths of Social Media

1 Reliable Form of Communicatioffhe internet has proven that it is often a more reliable

way to communicate during a disaster situation than traditional forswahunication.
When phones fail, as they frequently do during major disasters, Social Media can be a
reliable alternative form of communication.

1 Reaches a Broad Audiendaformation reaches a much broader audience with Social

Medi a. By *“

snh aF ai cnegh’o cak 1o rn kb yo retweeting”’

spread across the internet quickly.

1 Allows for Direct CommunicationSocial Media gives a disaster management

organization, such as FEMA, the ability to communicate directly with the publis. Thi
allows a disaster management organization to provide the public with the precise
information that they want them to have, when they want them to have it.

1 Allows the Public to Participat&Vith Social Media the public can receive updates

directly from tfose involved in a disaster situation.

1 Can Cross Organizational LineSocial Media allows emergency personmelthe scene

to communicate directlgcross organizational lines when necesSafhiscan increase

the speed and effectiveness of emergencypers e |

S response during

1 Deliveredinstantaneousiywith Social Media people hear about news the instant it

happens. Th

Limitations of Social Media

ey donnewsmediate epottib wai t for t he

1 Rumors Spread Quicklyalse informatiomnd rumors can spread quickly over Social
Media. This can lead to confusion during a disaster situation.

1 Unrecognized Potential' he potential that Social Media has in disaster management has
notyetbeen realized by some governments. By not utilizingebdtedia to its full
potential these governments are limiting the tools that they have in managing disasters.

1 Nonruse of Internet/Social Medi&lot all people use Social Media and the interAet.

disaster management organizatioust findalternatevays to communicate with these

people.

¥BMC Medical 1Info
Disaster Management2 e s sons
2010

rmatics and Deci si o mtwdvking: A Neyvtoalfot i c | e
f r o m TFMin Huang, Edwarg Ch&nreedmdam Hyder, October 6,
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1 Electricity RequiredDuring a natural disaster electric power may fail. Without electric
power people will not be able to keep a c¢h
have a charge on their electrodeevices then they will not be able to access the internet
or Social Media.

1 Unrealistic Expectation$?eople can have unrealistic expectations of Social Media during
a disaster situation. They may expect immediate responses to the questions that they ask
disaster management organizationd. t hey don’'t receive a resfg
then they may become agitated and lose faith in the disaster management organization.

1 Requires LiteracyA person needs to be literate in order to use most forms alSoci
Media. If a significant portion of a population is illiterate thiea utility of Social Media
within that populatiorwill be diminished.

Social Media has the potential to be a lifesaving asset dudisasterNever before have
disaster managemeotganizations been able to communicate withh a broad audience as
with Social Media. Although ihasits limitations whenutilized effectivelySocial Mediaallows
a disaster management organizatiomgdantlycommunicate directly with the public akdep
them informedn adisastesituaion in a way that traditionalewsmedia cannofThis ability to
communicate with the public helps to support an effective disaster responseagiaes fhe
public confidence that if they aig needof assistancéhen they will be helped.
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